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ew technologies have un-
Ndoubtedly become an im-
portant factor in the trans-
formation of book retail industry
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Bai Bing: drawing a new blueprint for

i ) e Children’s publishing » F09
m,Chma and the,: ke},/ Objecnve, of Authors attend more global events, online
this transformation is to provide . .

. . literature rights sold more »F10
more user-friendly and convenient
services and more diverse reader Anna Holmwood: open the door to the int’|
experiences to the consumer. In or- market further »Fi1
der to provide better services to Joint Editorial Offices are heating up for
both online and offline consumers, sino-foreign cooperation >F13

many bookshops in China cooper-
ate with online platforms such as
Tmall, and even make use of ro-
bots and face recognition technolo-
gies to revolutionise the landscape
of physical
staff-less bookshops.
China's first staff-less bookshop, Zhida Book-
shop, opened on 23rd April in Shanghai with the coo-
poration with Tmall, an online retail giant of the

bookselling— Tha firztstaff-lezs bookahon ' Aan' launchedin Lonasans branchaf Shenzhen

Fudan University and the high school attached to it
gives the bookshop a solid consumer base of
well-educated young readers. As a complement to

country. The bookshop and Tmall look forward to the physical bookshop, the official Tmall shop of FEATURE
bringing the smart bookshop that can offer seamless Yueyue Books makes the browsing of more diverse Literary novelists in China who deserve
online and offline shopping experience to readers in- titles convenient for online consumers. It also facili- attention »F18~F19
to the reality, like Amazon Go does in Seattle. In its tates the analysis of online book sales in order to Top publishing executives discuss how to
94 square meters of indoor area, Zhida Bookshop guide the offline promotion and book-related events,
. . . . . response to the change » F20

has a stock of over 3,000 titles of literary fictions therefore combining organically the consumer loyal- o . .
and popular social science books. ty in online and offline environments between the China’s knowledge service has a bright

Zhida Bookshop belongs to the parent company brand of Yueyue books and readers. future »>F21

of Shanghai Yueyue Books Co. Ltd. Its location near
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