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■ By Zhao Haiyun 

First of all, exchanges and cooperation between 
Chinese and foreign publishers have yielded 
fruitful results. This year marks the 70th 

anniversary of the founding of P.R. China. With the 
rapid development of China's publishing industry, the 
international exchange and cooperation of China's 
publishing industry has reached an unprecedented 
height and breadth. China has trade relations in the 
publishing industry with most countries in the world. At 
present, there are nearly 30,000 copyright trades each 
year, and the import and export revenue of physical and 
digital publications has steadily increased. The foreign 
investment of Chinese publishing companies has also 
become a new normal. International publishers benefit 
from China's development and growth among them, 
many internationally renowned publishing companies 
achieve double-digit business growth in China every 
year. In particular, in recent years, Chinese-foreign 
publishing exchanges and cooperation have also shown 
a situation of integrity and innovation. This is the result 
of the entrepreneurship of the publisher, the operation of 
the market, and the mechanism of social participation. 
This mechanism has laid the basic pattern for the "going 
out" of Chinese publishers today. 
   Up to now, the China Classics International Publishing 
Project has been implemented for 10 years, and the 
Silk Road Shuxiang Project has been carried out for 6 
years. It has facilitated the translation, publication and 
copyright trades of some excellent Chinese books, 
and the carry-out of the enthusiasm of both Chinese 
and foreign publishers. It also makes possible for 
developing countries and countries along  The Belt 
and Road to translate and publish excellent Chinese 
books. A friend of mine, who is also a Lebanese 
publisher, told me that he has introduced hundreds of 
Chinese books, and that Chinese children's books can 
sell 20,000 copies at a price of $4. China's excellent 
books are quickly spreading in many countries 
nowadays. Recently, we began to implement the 
Mutual-translation Project of Asian Classic Works, which 
we believe will enable Asian outstanding works to 
meet more Chinese readers, readers from other Asian 
countries and the rest of the world. In addition, China 
has been the Guest of Honour at international book 
fairs in 21 countries. Many countries have never 
seen Chinese publishers and so many Chinese books 
before. The books we've shown at these book fairs 

have achieved good results in copyright sales. 
   Second, cooperation needs to be transformed into 
real productivity. The experience and ability of 
Chinese publishing companies has been enhanced 
in the process of going global, but the ways of 
cooperation are still unsophisticated, and this has 
become a constraint and a shortcoming. Some 
Chinese companies already have a distinctive 
industrial production capacity, and they have mastered 
the rules of publishing abroad. However, it is difficult 
to produce greater influence because of their size. 
The international market needs more qualified and 
capable publishing houses. Therefore, many Chinese 
publishers need to strengthen cooperation with both 
domestic and foreign peers to form a number of more 
solid publishing chains for different international 
markets and different categories of books. A fruitful 
attempt is the China International Publishing Centre 
established by China Youth Press and Bloomsbury 
from Britain. 
   Thirdly, Chinese publishers need to improve 
the ability to tell "the Chinese Story" and turn it 
into products tailored for international market. 
China is a rich mine of content, with a history of 
thousands of years of civilization, a hundred years of 
modernisation, 70 years of nation-building, and more 
than 40 years of reform and opening up. International 
publishers also agree with us: China has a large 
number of content having the potential for becoming 
high quality ones. I used to talk with an international 
publisher who is working with a private education 
company in Anhui, the foreign publisher discovered 
that their educational products, especially video 
products, have surpassed the standards in developed 
countries. It’s just that the company is not aware 
of the international value its products may have. It 
is like finding diamonds in a mine. These diamonds 
have to be designed and polished to become a 
product of international standard. Therefore, the 

key here is to think deeply how our publishers can 
learn from internationally advanced enterprises and 
turn themselves from merely publishers of books 
into an international human resources company. It 
is also the question of how to create conditions and 
mechanisms for talented writers and reserchers with 
international background and absorb them into the 
chain of industry that tells the Chinese story well. 
Every year before the BIBF, we award the China 
Book Award for Special Contributions to foreign 
writers, translators and publishers who have made 
outstanding contributions to introducing China, 
promoting Chinese culture and Chinese publications 
overseas. All the experts who have been awarded can 
join Chinese publishing companies in the production 
and research of international products. This is also a 
respect for their intelligence. 
   Lastly, Chinese academic publishers should be 
open-minded and learn from foreign peers. In 
recent years, well-known international publishing 
companies, such as Springer Nature and Cengage 
Learning Group, have published excellent works 
such as Chinese Dream and Chinese Road. They reflect 
the views of Chinese experts and Chinese scholars 
in complete categories and in large scale. Some of 
their publications have been downloaded for more 
than 10,000 times. At the same time, China has also 
created new models that are rare in other countries 
in the field of Internet knowledge services. For 
example, the app "Kai Shu tells a story" alone has 
over 30 million users. I believe that this miracle can 
only happen in the Chinese market. However, in the 
field of academic publishing, our gap in production 
philosophy and academic influence is still very large 
compared to international standards. International 
academic publishers has embraced digital for a 
long while, and the best digital academic content is 
presented in a way that integrates many international 
resources. For Chinese publishing companies, it is 
necessary to create products that have both Chinese 
characteristics and international standards. Thus, 
Chinese publishing companies should be open-
minded to learn from their international peers. In 
particular, it is necessary to see that participation in 
the competition of international market are the only 
way for Chinese academic publishers to enter the 
international market.

(translated by Xiao Jianpeng)

Highlights  of  China's events  at Frankfurt Book Fair 

date Event organizer location
9:30-10 am, Oct 16 Introduction to Beijing’s most beautiful bookstores &Launch and signing event of Beijing 

City: the Last Crystallization of Chinese Capitals
Beijing Municipal Bureau of Press and Publication 

(BMBPP)
China exhibition booth

10:30-11:30 am,Oct 16 Launch of Nature: the Living Record of Science series Foreign Language Teaching and Research Press China exhibition booth
3-4 pm, Oct 16 Chinese story cultural exchange conference &Opening ceremony of digital video and 

image exhibition of China in Time and Space
Encyclopedia of China Publishing House Booth R47, Art+ stage, Hall 4.1

2:30-3:30 pm,Oct 16 Release of the English edition of Fall in Love with China &Signing event of multiple other 
language editions

Zhejiang University Press China exhibition booth

3:40-4:40 pm,Oct 16 Signing ceremony of multi-language editions of China Story &Introduction to the English 
edition of Work is Life

CNPIEC China exhibition booth

1:30-2:30 pm,Oct 16 Signing ceremony of overseas editorial department in Romania, Argentina and Canada on 
Chinese themed books &Release of the English edition of Forty Men in Forty Years

New World Press BMBPP booth

3-4 pm,Oct 16 Signing ceremony of the strategic cooperation with Mona Publishing House and Spanish 
organisation&Release of the Spanish edition of Cold Night

Blossom Press BMBPP booth

Oct 16 Release of the English edition of How to Look at China Foreign Languages Press China exhibition booth
Oct 16 Introduction to the English edition of Beijing City Foreign Languages Press BMBPP booth

9:30am-3am,Oct 17 Cool Panda: Introduction to the English version of children's Chinese teaching resources Higher Education Press China exhibition booth
2-3pm,Oct 17 Signing event&Seminar of multi-language editions of Happy Millie Molly and Lily China Children's Press &Publication Group China exhibition booth

3:30-4:30pm,Oct 17 Release ceremony of the multi-language editions &Expert seminar of Illustrated Chinese 
Classical Literature Series

CYPI PRESS China exhibition booth

2-3pm,Oct 17 Introduction to People"s China& Signing ceremony of international cooperation New Star Press BMBPP booth
Oct 17 Release of Chinese Acupuncture and New Chinese-English Chinese Medicine Classification 

Dictionary
Foreign Languages Press BMBPP booth

Oct 17 Introduction to the English edition of The World, please Listen to Me Foreign Languages Press BMBPP booth
10-11am, Oct 18 Beautiful China: hand-painted book of the ancient capital  Shandong Pictorial Magazine BMBPP booth

Mr. Zhao Haiyun, an official at 
the State Administration of Press and 
Publication, recently talked about the 
situation of China's publishing industry in 
terms of the international exchanges and 
cooperation with overseas counterpart. He 
stresses Chinese enterprises should and 
are striving to improve the ability to tell 
the Chinese story to foreign readers.


