
0.89

5.53

-1.21

-1.38

-0.92

-0.72

0.06

0.07

0.06

-0.30

-0.36

-0.05

-0.16

-0.09

-0.21

-0.10

0.00

0.01

-0.02

Children’s

Study aids

Literature

Academic & Culture

Economics & Management

Psychological self-help

Language

Education

Lifestyle

Art

Medical science

Natural science

Engineering technology

Biography

Computer

Law

K12 textbook

Map

Agriculture

29.17%

21.74%

10.09%

8.19%

3.83%

3.61%

2.89%

2.55%

2.41%

2.36%

1.94%

1.54%

1.52%

1.32%

1.12%

0.99%

0.82%

0.40%

0.09%

Study aids, Lifestyle, Language, and Natu-

ral science books have achieved counter-trend

growth in sales revenue by the list price.

Children’s books have the highest proportion, while Study

aids books have the largest year-on-year increase in market

share (percentage of market share in sales by market value).

Highlights of different book categories

Vertical and other

e-commerce

Short video e-commerce

Platform e-commerce

Physical bookstore

Children’s Study aids
Literature Academic & Culture
Economics & Management

14.00

12.00

10.00

8.00

6.00

4.00

2.00

0.00

-2.00

-4.00

-6.00

Year-on-year changes in the

proportion of the top 5 sub-cat-

egories in retail across different

channels

percertage point

Hit and best-selling trends

market share percertage point

China’s Book Market in the First Half of 2024

F02CCHHIINNAA PPUUBBLLIISSHHIINNGG && MMEEDDIIAA JJOOUURRNNAALL

Editor：Jin Yixin
Email：jinyixin0310@163.com
Typesetter：Ai Lin

Year- on- year growth rate of the print

sales value by the list price of China’s book

retail market in the first half of 2024:

-6.20%

Year-on-year growth rate of China’s re-

tail bookmarket across various channels：

Book discount rates for different channels：

Retail platforms compete with low prices and offer

discounts to attract readers’attention, while short video

e-commerce channel owns the lowest discounts.

Book buyers and reasons for purchase dif-

ferentiated by retail channel evolution:
There are more and more types of e-commerce plat-

forms such as vertical e- commerce, platform e- com-

merce, content e- commerce, interest e- commerce, and

community e-commerce, with different user profiles on

different platforms.

A
ccording to the data from Beijing OpenBook Co., Ltd., in the first half of 2024, the overall retail market in China continued to experience

negative growth, and the“heavily discounted price war”continued. It has become common for publishing houses to rely on multi-channel

sales. The trend of best-sellers is shifting from mass appeal to niche markets, with varied rankings in different retail channels.

-4.05%

-18.06%

-6.43%

18.34%

■Physical bookstore

■Platform e-commerce

■Vertical and other e-commerce

■Short video e-commerce

Platform

e-commerce

Short video

e-commerce

Vertical and other

e-commerce

Physical

bookstore

For the first

half of 2023 56% 44% 60% 88%

Fusion of Data and RealityNew Quality ProductivityMy Altay

②The recent hit TV series To the Wonder aroused

wide attention, leading to a surge in the sales of its

book My Altay.

Shanxi Treasure Hunt

③ The trend of“manga + ”continues, with book

themes relating to Murphy’s Law, psychology, think

tank, legal enlightenment, etc.

①Different sales logic shows different character-

istics of bestseller lists. In the list of fictional books,

“books on shelves”has more classic books,“inter-

est-driven”prefer public domain books.

Passive consumption

（general consumers）

Interest－driven

Goods chase after readers

Active consumption

（traditional readers）

Books on shelves

Readers look for goods
④ Keywords such as“new quality productivity”,

“company wealth and management”, and“emotional

value”attract attention widely.

DATA

I Am A Cat Travel Afar from Home at
Age Eighteen

Children’s Favourite Comic
Book: Murphy’s Law

-1.46%

8.99%

-7.16%
-12.21%

-16.60%

-17.77%

1.88%

-0.41%

6.34%

-9.72%

-12.81%

0.07%

-14.47%

-3.51%

-12.89%

-6.73%

-1.82%

-10.92%

-11.54%

growth rate


