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China’s Book Market in 2024

Data from Beijing OpenBook. The sales value by the list price of China's book retail market in 2024 was 112.9 billion RMB (approximately 12.63 billion
pounds), with a year—on-year decrease of 1.52%. The year—on-year decline in the sales revenue was greater than that in the sales value by the list price,
indicating further high discount in the fiercely competitive market. The upward trend of content e—commerce (formerly short video e—commerce) declined,
making it difficult to drive the industry upward. The consumer groups of physical bookstores and content e—commerce were further differentiated, and the
trend of differentiation in the types of books they prefer was also more significant.
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Highlights of different categories

Lifestyle e 25.70%
Study aids T 18.73%
Language == 9.17%
Natural science o
Children's : jii;
Education = 3:440/2
Psychological self-help | -0.40%
Medical science I _0.48%
K12 textbook = 2.87%
Biography [ -4.70%
Law [E— -9.80%
Academic & Culture | -11.79%
Computer i ———— -13.73%
Art | S cm—i -14.07%
Engineering technology s -14.84%
Literature ] -15.14%
Economics & Management I -15.54%
Agriculture =i -17.18%
Map e — -32.55%

Revenue structure by channels
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Platform e- commerce has the largest market share, while
content e-commerce ranks second.

Content e—commerce's great
influence on bestsellers
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(traditional readers ) (general consumers )

Books on shelves e Interest—driven
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Proportion of segmented categories
(in print sales value by the list price)
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From the perspective of the print sales value by the list price
of various types of books in 2024, the combined proportion of
Children's and Study aids books exceeds 50%.

Year—on-year growth rate by channels
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The growth rate of content e-commerce has slowed down, but

it still maintains positive growth.

Annual influential authors

Yu Hua, Shi Tiesheng and Bei Mao were the top authors in the

fields of fiction, non-fiction, and children's literature respectively.

Eighteen Years Old, Go Out For a Long Journey
CRAZH T T)

Yu Hua
We Live in a Huge Gap

(FATEREE R ZIER)

The Temple of Earth and I
(BEHIR)

Shi Tiesheng
The Broken Brush in the Sick Bed

Orfsiree)

Mi Xiaoquan’s Diary of School Life series
RNE EEE” RS

Beimao
Mi Xiaoquan Happy Chinese series
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Annual bestselling debut authors

Insecticidal team member

(GREBARAZY)

End of the Final Ten Days series
“THAR"RT

The Elephant Hiding Behind Mosquitoes
(TR IR IR SR

[Germany] Ernstfried Hanisch
and Eva Wunderer

Manga Youth — Journey of Adventure:
The Wolf Path (4 volumes)
(BHEDFEE[ IR IR ZE) (42 41)

Kou Qiankun
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Annual influential books

Fictions No.1

The Last Quarter of the Moon
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Publisher: People's Literature Publish-
ing House
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Ways to Respond {[B[IEHH)
Publisher: Dolphin Books
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Manga Children — Flexible Thinking
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Publisher: Northern China Women
and Children Publishing House




