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New forms of e-commerce, including short video and
livestreaming, are flourishing, bringing profound chang-
es to book-buying habits and readers' preferences in Chi-
na. Since the beginning of this year, platforms including
Dangdang, JD Books, and Douyin Books have succes-
sively released reading reports and book rankings, offer-
ing analysis of trends in reading and book consumption
across the country, providing massive data samples for
observing the current Chinese book market.

Growing Demand for More Specialized and
Niche Reading

In April, to mark China's first National Reading Week
and the 31st World Book Day, Dangdang released its
2026 National Reading Insights Report (《2026 国民阅
读 洞 察》), while Douyin simultaneously launched its
2026 Douyin E-commerce Reading Trends Atlas (《2026
抖音电商阅读趋势图鉴》).

The 2026 National Reading Insights Report analyzes
users' reading behavior, preferred reading scenarios,
choice of book categories, and regional characteristics.
It identifies trends in core reading demographics, read-
ing scenarios, book-buying categories, and regions with
the highest levels of reading enthusiasm.

Student readers are closely connected with family
reading, with textbooks and children's books accounting
for around 50% of total book consumption and serving
as a major pillar of the book market. Working readers,
meanwhile, display a dual demand for“skills develop-
ment + emotional well-being”. On the one hand, they fo-
cus on upgrading their professional skills, with particu-
lar interest in emerging fields such as artificial intelli-
gence. On the other, they are drawn to books on psychol-
ogy, investment, and personal finance. Deep readers
tend to favor classic literature and general histories,
seeking to deepen their intellectual and philosophical
thinking and enhance their understanding of the world
through reading.

The report identifies five distinctive trends in Chinese
consumers' demand for books: First, a shift toward prac-
tical and utilitarian reading. Books on AI, personal fi-
nance, and learning strategies continue to sell well. Sec-
ond, a shift toward lighter forms of expression. Comic
books are growing rapidly and have become an impor-
tant vehicle for popularizing serious knowledge, making
them particularly well suited to fragmented, bite- sized
reading. Third, a growing emphasis on emotional value.
Books on psychological healing and emotional well-be-
ing have remained at the top of bestseller lists. Fourth, a
return to cultural traditions. Classics, traditional Chi-
nese studies, family letters, and books on family princi-
ples continue to perform strongly, reflecting a desire to
seek stable values amid the noise of modern life and to
preserve and pass on traditional culture. Fifth, an up-
grading of books as collectible objects. The strong sales
of special-edition books reflect a shift among deep read-
ers from simply reading toward collecting. Readers are
increasingly willing to pay a premium for cultural depth
and aesthetic value.

The 2026 Douyin E-commerce Reading Trends Atlas
shows that short video and livestreaming are continuing
to break down the boundaries of book and content distri-
bution, encouraging more and more users to move from
seeing a book to opening a book.

In the year to March 2026, the viewcount of book-re-
lated short videos on Douyin platform increased by
more than 90% year on year, while the number of videos

posted rose by more than 100% .
Book orders generated by short vid-
eos rose by 99% year on year. The
number of livestream sessions de-
voted to books also increased by
79% year on year.

New readers continue to emerge
on the platform, while demand for
more specialized and niche reading
is becoming increasingly apparent.
In the first quarter of 2026, the
number of book buyers on Douyin
increased by double digits year on
year. Books on economics, AI, ev-
eryday knowledge, fitness, and re-
lated subjects have become popular
choices among new readers.

Original IPs Demonstrate Strong Appeal
Major promotional campaigns on e- commerce plat-

forms provide an important window into book consump-
tion trends. During this year's“618”shopping festival,
JD Books launched a reading carnival centered on the
theme of“Reading for All”, combining online and of-
fline activities. Online, JD Books broke traditional
boundaries by introducing a series of cross- category
livestreams. For children, the “Unlimited Childlike
Wonder: June 1 Carnival”event used interactive enter-
tainment to spark children's interest in reading. In collab-
oration with JD Fresh and 7FRESH, JD Books created
the innovative“JD Books & Food Pavilion”, combining
books and fresh produce creatively to evoke a lifestyle
of“reading ten thousand books and tasting a hundred
flavors”. Together with JD Education, it also organized
the“Starlight Reading Club”in the countryside, invit-
ing readers to appreciate the beauty of literature amid na-
ture. Offline, JD Books launched the major“JD Books:
The Scholar's Journey”series of activities, inviting well-
known authors to visit cities across China for reading
events and book signings. By leveraging the appeal of
prominent authors and offering a rich range of offline in-
teractions, these activities effectively stimulated reader
participation, integrated reading into everyday life, and
significantly boosted the conversion of reader engage-
ment into book purchases.

The JD Books Full-Cycle Campaign Report released
after the 618 shopping festival also reflects the strong
enthusiasm for reading across the country. According to
the report, from May 13 to June 18, JD Books recorded
strong growth across virtually all categories, driven by a
combination of a vast selection of officially licensed
books and substantial discounts. Sales of interactive
reading books for children increased by 40% year on
year, while sales of books on AI learning and applica-
tions increased by 1600%. Sales of books related to edu-
cation and professional training rose by 140%.

Other book categories also recorded rapid and steady
growth. Sales of Grade 12 examination- preparation
books increased by 80% year on year, while learning
materials covering the full range from early- childhood
education and school entrance preparation to profession-
al development continued to perform strongly. Sales of
books on cultural studies increased by more than 100%
year on year; contemporary Chinese fiction rose by
98%; classic comics by 75%; books on stock investment
by 70%; cultural and stationery products by 85%; enter-
tainment and lifestyle books by an impressive 65- fold.

These figures demonstrate the release of reading and cul-
tural consumption demand across a diverse range of
reader communities.

The JD 618 Top 15 Bestseller List also highlights the
remarkable appeal of homegrown Chinese children's
IPs. Quanzhou Treasure Hunt (《泉 州 寻 宝 记》) and
Red Star Over China (People's Education Press Updat-
ed Edition) (《红星照耀中国 ( 人教升级版)》) were
among the top three. In the meantime, popular science
comics for children, including Mi Wu Science Comics,
Volume 10 (《米吴科学漫画第 10 辑》); The Great Chi-
na Treasure Hunt series (“大中华寻宝记”系列); and
If Journey to the West Were a Group of Cats 2 (《如果西
游是一群喵 2》), continued to win over readers. A num-
ber of literary, personal-development, and historical ti-
tles also demonstrated strong staying power, including
The Protagonist (《主角》), Someone to Talk To (《一句
顶一万句》), The Almanack of Naval Ravikant (《纳瓦
尔宝典》), and Those Things in the Ming Dynasty (《明
朝那些事儿》). Among the new releases featured on
JD's 618 New Book Bestseller List were books in popu-
lar science comics, narrative nonfiction, professional
books on AI, lifestyle and aesthetics, and parenting and
family education.

Leading publishing houses including CITIC Press
Group, People's Literature Publishing House, China Ma-
chine Press, and Zhonghua Book Company remained
among the Top 15 Most Popular Publishing Houses.
Wenxuan Books Flagship Store, Dangdang Official
Flagship Store, and Phoenix Xinhua Bookstore Flagship
Store took the top three positions among the“Most Pop-
ular Stores”on the 618 bestseller list.

Bestseller Lists and Curated Book Lists Re-
veal NewReading Trends

Since the beginning of this year, major e- commerce
platforms have continued to release a wide range of
book rankings and themed reading lists, helping shape
reading trends across the country. In January, the results
of the“Top 100 Books of 2025”nationwide voting cam-
paign were announced. The compaign was jointly
launched by JD Books and Guangming Online. Ma Boy-
ong's new work Everything Is Fine(《桃花源没事儿》)
took the top, followed by Essential Practice Questions:
Mathematics for Grade 10, First Semester, PEP A Edi-
tion (《必刷题高一上数学人教 A 版》) and Water Mar-
gin (50th Anniversary Commemorative Edition) (《水浒
传》（五十一周年纪念版）).
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JD Books Launched a Reading-Themed Train in April 2026.


