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China’s Book Market in the First Half of 2026

a slight year—on-year decline of 1.63%. Ten segmented markets achieved a higher year—on-year growth rate in the sales

Data from Beijing OpenBook. In the first half of 2026, the sales value by the list price of China's overall book retail market saw

value by the list price than the overall retail market. Douyin, Xiaohongshu and other content—driven e—commerce channels

maintained positive growth momentum.
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Year-on-year growth rate of the sales value by the
list price in the first half of 2026: —1.63%.

Year-on-year growth rate of the sales revenue in
the first half of 2026: —3.91%.

Year-on-year growth rate across various
channels in the first half of 2026
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Change in the market share of genres (%)

(in sales value by the list price)
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Genres with positive growth in the first

half of 2026
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Notable New Book Trends

1. Exotic folklore titles are both curiosity- satisfying
and collectible

A Brief History of Chinese Taboos
(Published by Tianjin People's Pub-
lishing House)

The Complete Novels of Lu Xun
(Published by Hunan Literature and
Art Publishing House)

3. Revised classic textbooks

Corporate Finance (13th Edition,
Hardcover) (Published by China
Machine Press)

4. Solution-based content restructuring and refined func-
tional scenarios
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In July, Dangdang released the 2026 Dangdang Good
Books List— Mid-Year Edition, featuring 80 titles across
five major reading themes. Under the theme of “Al En-
ters Everyday Life, Yet People Still Long for Green
Fields”, the nonfiction list included books about the lat-
est technology wave, such as Doubao: From Beginner
to Expert (( LA M A TEHE 18 )), and books offering
glimpses into alternative lifestyles, such as Throw
Away the Motorcycle and Dive into the Green Sea ({ &
FE— 95k AR 4% 1 )). Under the theme of “See the
Body, Understand Yourself Anew”, books addressing
women's health have sparked broader public discus-
sion, including A Better Menopause ({ 58 {f 55 4 11 ))
and Girls Who Know How to Learn Can Conquer the
World ({ %z = 2= >, 1 FL#BLEES )). Under the
theme of “Understanding Today Through the Depths of
History”, books on history and traditional Chinese cul-
ture remained a consistent presence across the various
rankings, with titles such as If History Were a Group of
Cats ({an 57 50 1 —BE0)) and Clear The Pass ({18
3 )). Under the theme of “Through the Mud, Toward

Places beyond Frontier”, books such as The Mud ({2
78 )) and T Am Your Relic ({F& & V/RIY54)) offered
different perspectives on the human experiences. Under
the theme of “Childhood Is a Journey Worth Taking Se-
riously”, titles such as Let Me Take You Back to the
Wolf Pack ({1.bF% [ /R B3R IS EE)) and Pip and Posy
(P VH R £7 3% )) use gentle, everyday stories to cele-
brate companionship and friendship.

In September, Dangdang launched six themed back-
to-school reading lists covering needs ranging from ad-
justing to the new school year, effective learning, and so-
cial interaction at school to building knowledge of histo-
ry and culture, science education, and parenting. Recom-
mended books included I Love Going to School ({F% %
2 %)), The Simplest Way to Learn Chinese ({15
W2 & 2 3175 )), Grow Up Well: A Primary School Stu-
dent's First Handbook of Social Skills ({IHIFH-K . /N5
A B — R Bt 22 FHF)), and The Great China Trea-
sure Hunt: The Encyclopedia of Children's Curiosity
QLEFZFLRERD).

That same month, JD Books joined forces with more

than 40 leading publishing houses to launch the ninth
“Traditional Culture Month”. The campaign selected ti-
tles including Zizhi Tongjian (Comprehensive Mirror in
Aid of Governance) ({ %7418 %)), The Temperature of
History ({ 7 &2 WY& BE ), The Universe of Chinese
Characters ({JJ 41X %)), Kangxi's Red Tickets ({ HEE
HIZT 25)), and Beyond the Four Seasons ({VUFt =~ 41\)),
helping bring classics into real- life contexts through
new forms of presentation. The “Back- to- School Sea-
son — Guiding the Way to Enlightenment” campaign in
early September focused on early learning, the study of
Chinese characters, encyclopedic knowledge of poetry,
and introductions to traditional Chinese culture, open-
ing a first door to traditional culture for young readers.
The “Chinese Aesthetics — Gift of Elegant Classics”
campaign in mid- September coincided with Teachers'
Day and the Mid Autumn Festival, presenting classical
works as cultural gifts that convey thoughtfulness and
goodwill. In late September, the “Confucius' Birth-
day — Deep Reading of the Classics” campaign re-
turned to traditional Chinese classics.



